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Summary

France's attractiveness increased considerably in 
20161

2 France is better perceived by investors
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Satisfaction 2017
73 %
France’s image has improved to its
level of before the economic crisis
(76% in 2009) and has recovered
strongly in relation to its lowest level
in 2014 (62%).

Innovation
France's  
n° 1 asset
Innovation is now our top com-
petitive advantage, according to
50% of decision-makers (+13
points in one year). Con-
sequently, the number of R&D
centres in 2016 (51) puts us on
an almost equal footing with Ger-
many and the United Kingdom.

51 R&D 

centers
in 2016

Growth
Services, "flexible" in-
dustry, e-commerce and 
R&D
France benefits from its offer matching
the current wave of foreign
investments: the e-commerce-driven
logistics sector, “flexible industry”,
services and R&D are all rapidly
growing key strengths of France.
Projects in these activities have
increased by an average of 25%
between 2015 and 2016.

France 3rd european
destination

In France, 2016 was marked by a
strong increase in new
creations and expansions         
announced by foreign investors
(+30%). The 779 projects         
announced led to the creation of
16,980 jobs (+24%).

With 5,845 projects (+15%) and
almost 260,000 jobs created (+19%)
across 43 countries, European
attractiveness has reached a record
high. It is bolstered by a recovery
that is now sustainable, in spite of
the volatility of the economic context
and the global geopolitical situation.

The United Kingdom, with 1,144
projects (+7%), is still in first place,
but is starting to feel the Brexit effect
and suffer a downturn in its growth.
With 1,063 FDI projects (+12%),    
Germany confirms its position as the
stable, industrial, exporting heartland
of Europe.

While only 14% of foreign
companies are currently planning
to transfer all or part of their
British operations, France will have
to contend with its German
competitor. It will therefore have
to target industry and the high
tech and finance sectors.
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3 Our competitiveness weaknesses persist

Alert on corporate 
headquarters
Ranked 5th in Europe

The number of corporate
headquarters that have
located to France (16 in 2016,
i.e., seven times less than in the United
Kingdom) is still far too low and France
only ranks 5th in Europe. The potential
transfers following Brexit will not be
sufficient to settle the strategic matter
of decision-making functions.

4 But France's potential remains considerable

France's image abroad is 
improving
41 % of decision-makers consider 
that the promotion of France abroad 
is effective (vs. 53 % who disagree) 
and above all that is now convincing 
for potential investors in France 
(+20 points compared to the average 
of the decision-makers questioned). A start-up nation                                                       

French-style entrepreneurship is gaining recognition: 
58 % of executives questioned believe that the policy implemented 
to encourage the creation of start-ups is effective (+14 points 
compared to 2016).

Transformation at regional, industrial 
and sector level is on track
The digital economy (36%), energy (32%) and health-
care (22%) have obtained the support of business
leaders, and correspond to most of the priorities of
the “New Industrial France”.

61 
%

positive opinion 
among decision-
makers who are 
not located in 

France

Investors show caution in 
projects and job creation
Short-term project intentions remain
modest (22% vs. 24% according to
the 2016 survey) and investments
create relatively few jobs (22 jobs
per project vs. an average of 44 for
Europe).

 2016  24 %
 2017   22 %

Competitiveness is still 
curbing attrativeness

Tax level, simplification, labor law and
labor costs are still seen as strong
brakes on competitiveness by business
executives. They prevent France from
eliminating its competitiveness deficit.

4 major reforms expected by foreign investors :

       Tax                   55 %
 Simplification  46 %
        Labor law               39 %
      Labor cost             31 %


